
Foundations for Fulfillment of “The Promise” (Gen. 22:20 – 24:9) 

 Abraham’s obedience _____________ (Gen. 22 – first part) 

 Birth of ______________ back in Haran, Paddan-aram (22:20-24) 

 

 Abraham purchased a __________ plot in Canaan (Gen. 23) 

1) Sarah’s death 

2) At the city ___________ 

3) “Hear me / listen to me” 

4) Only land deed Abraham would ever _________ in Canaan 

 Finding / selecting a _______ for Isaac (Gen. 24:1-9) 

1) Abraham instructs his servant 

2) Isaac is to have a wife from ___________________ 

3) Isaac is to remain in ______________ 

 

Lessons / Application 

 God is not ____________ by time (as we are). 

1) He is always doing something ______________ the moment. 

2) He will fulfill His ______________...in His ________ / ________ 

 Isaac must not go back to ________________________. 

Isaac must remain in the ____________________. 

 Isaac must not take a wife from ______________. 

Isaac is to have a wife from ____________________. 

 

 As a parent / father – I am to _____________ my children for marriage 

1) Instruction and _________________ 

2) Involved in the ______________ of a mate 

3) Not unequally _____________ 

 

 Do my children know they are _______ than “just _______________?” 

Vision for RBC Missions – continued 

Six Principles 

Acts 1:8 Spirit-empowered / you will be My witnesses / integrated 

Nationals Focus on training nationals to conduct - sustain the ministry 

Strategic Define operating principles to maximize matching of 

resources with opportunities 

World The goal is worldwide in scope 

Extension Outreach a consistent extension of “who we are” at RBC 

and our existing mission and Biblically-based principles 

Relationships Not just “sending money” – we are involved with partners 

 

1. What are the assets that we (RBC) have as a church related to outreach? 

 

 

 

 

2. Given the answers to #1, what are some outreach opportunities that you 

believe we should target: 

A. That we are currently doing? 

 

 

B. That we are not currently doing? 

 

 

 

 

3. Are there additional principles that should guide our outreach 

philosophy? 


